DeLonghi Group

De’Longhi Group unveils accelerating growth
above 30% and record adj Ebitda on its
Professional Division

A deep dive into La Marzocco’s heritage and Eversys’ technology at the
Accademia del Caffe Espresso highlights structural growth driven by
superior coffee experience and prosumer expansion.

Firenze — February, 11th 2026. The De'Longhi Group will hold an in-depth session on its
Professional Division today at the Accademia del Caffé Espresso in Florence.

Two years since its inception, the business combination of La Marzocco, the iconic leader in the
semi-automatic segment, and Eversys, the technological benchmark in full-automatic machines,
has confirmed the operation's strategic value, delivering exceptional results and global
recognition.

The professional coffee market is benefiting from structural growth fuelled by rising global
consumption, proliferation of specialty coffee shops, and an increasing demand for quality
(“premiumization”) and variety. Coffee has evolved from a simple beverage into a true daily
ritual, a cultural symbol, and a functional experience.

These expansion trends are amplified by the premium positioning of our brands, which cater to
both large international chains and boutique specialty cafés seeking technical reliability, high
brand awareness, and a superior coffee experience.

In addition to these market dynamics, the Professional Division aims to capitalize on specific
opportunities, including expansion into new geographic regions, the strengthening of direct
service management, and entry into complementary segments such as grinders, high-end full-
automatic machines and prosumer area. The prosumer sector, in particular, has seen rapid
expansion driven by La Marzocco’s iconic Mini and Micra lines, bolstered by extraordinary brand
awareness and exclusive partnerships.

Given these structural trends and the specific opportunities of the business combination, the
division targets medium and long-term growth is expected to be at around low teens.

"Over the years, the De'Longhi Group has consolidated its global leadership in coffee, which
now accounts for approximately 70% of our total revenue. Through a comprehensive
portfolio spanning household, prosumer, and professional segments, we are dedicated to
meeting consumer needs across every occasion and location.” stated Fabio de’ Longhi, the
Group’s CEO. “This business combination reflects the De'Longhi Group's ability to generate
strategic value by uniting artisanal heritage with cutting-edge technology. Both brands
serve as a global reference point for professionals and enthusiasts alike, where our Group
remains committed to driving innovation and establishing a premier benchmark for the
world of espresso.”
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In line with the press release dated January 28, 2026, the Professional Division is expected to
close 2025 with a preliminary turnover of €489 million and, in accordance with the nine-month
and first-half results and current Group guidance reaffirmed in January (adj. EBITDA of €610-
620 million), a forecasted ad]. EBITDA of €125-135 million.
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The De' Longhi Group is a global leader in the coffee machine industry, with a strong presence in
both domestic (with the De'Longhi brand) and professional (thanks to La Marzocco and
Eversys). Furthermore, the Group is among the main global players in the household appliance
sector dedicated to the world of cooking, air conditioning and home care (with the brands De'
Longhi, Kenwood, Braun, Ariete and NutriBullet).

Listed since 2001 on the main market of the Italian Stock Exchange MTA, De' Longhi distributes
its products worldwide in more than 120 markets worldwide and had over 10,000 employees at
the end of 2024. In 2024, it reported revenues of € 3.5 billion, an adjusted EBITDA of €560 million
and a net profit of over € 300 million.
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